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Report for: 
Candidate:    
Date:     

Strength in putting ideas into 
action to create innovation

Strength in producing 
ideas to solve 

problems 
and exploit 

opportunities

Strength in 
identifying problems 

and seeing 
opportunities

Recruitment Report Overall Creative Strength

creative strengths indicator

Candidate Score:  

Benchmark Question 

me2 Overall Creative Strength
Based on creativity research by Dr Mark Batey and validated 
against four established research measures of creativity.

Derived from individual difference factors: connections and 

producing, sharing and implementing ideas.

The me2 Overall Creative Strength is sub-divided into how 
the candidate perceives their strengths in terms of their 
ability to see problems (see), develop a range of ideas and 
solutions (think) and turn ideas into reality (do). 

see

think
do

Recruiter Notes:

Candidate sees themself as REASONABLY 
CREATIVE in their approach to work.

A Company. Ltd
Rachel Porter
01.01.11

© E-METRIXX MMXI  Version No. CSIR 3.0.1

Candidate considers their ability to see 
problems and opportunities as TYPICAL.

See 

Candidate Score: 

0 4321 98765 10

Think 

Candidate is POSITIVE about their ability 
to produce a wide variety of good ideas. 

Candidate Score:  

0 4321 98765 10

Do 

Candidate is REASONABLY CONFIDENT 
in their ability to turn ideas into action.

Candidate Score: 

0 4321 98765 10

0 4321 98765 10

Denzell House
Dunham Road, Altrincham
Cheshire, WA14 4QE

E. help@e-metrixx.com
W. e-metrixx.com
T. +44(0)161 850 5850
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6

6

9
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When presented with everyday problems and 
opportunities, what would you say your strengths are: 
seeing problems and opportunities, working out solutions 
or delivering with excellence?

Ut nulla. Vivamus bibendum, nulla ut congue fringilla, lorem ipsum 
ultricies risus, ut rutrum velit tortor vel purus. In hac habitasse 
platea dictumst. Duis fermentum, metus sed congue gravida, arcu 
dui ornare urna, ut imperdiet enim odio dignissim ipsum. Nulla 
facilisi. Cras magna ante, bibendum sit amet, porta vitae, laoreet 
ut, justo. Nam tortor sapien, pulvinar nec, malesuada in, ultrices 
in, tortor. Nam torperdieto. 

Candidate Response

Creative Strengths Indicator - Recruitment

Creative Strengths Indicator - Individual & Team

Assesses a candidate’s Overall Creative 
Strength and how they perceive their ability 
to see problems, develop a range of ideas 
and solutions and turn them into reality. 

Identifies an individual’s Overall Creative 
Strength and how they perceive their 
ability to see problems, develop a range 
of ideas and solutions and turn them 
into reality.  Helps individuals to use their 
creative strengths more effectively in their 
daily activities and when working in teams. 

•	 1-page recruiter’s report
•	 Group summary report
•	 Impression management scale
•	 Open-ended question built into 

the questionnaire

•	 8-page employee report
•	 Group summary report
•	 Build teams with maximum 

creative potential
•	 Creativity and time 

management matrix

creativity tools & training

NO TRAINING REQUIRED 

Cost per report  £20

™

NO TRAINING REQUIRED
 
Cost per report  £30
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Facilitator Company 
Date Completed 01.01.11

Rachel Porter

General Factor of Creativity

creativity tools & training

General Factor of Creativity - Development

A psychometric based diagnostic and 
training tool to help individuals, at every 
level, understand the psychology behind 
their capacity to solve problems and 
exploit opportunities.

•	 23-page individual report
•	 Detailed analysis of the psychology 

of creativity 
•	 Identification of development areas
•	 Extensive range of support 

materials and tools for coaching, 
training and workshops

Key areas covered within training and certification:

Training

Self-certification and usage licence

1-day training certification and usage licence

Train the trainer programme

£295

£750

Enquire

Prices include licences to use me2 tools, technical and support materials, 
unlimited data downloads and ongoing support from E-METRIXX.

Rachel Porter

Creative Strengths Indicator
individual & team

Company Name
Date Completed 01.01.11

Report for:
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Version No: CSITG 3.0.1
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Technical Guide

Creative Strengths Indicator
individual & teamGeneral Factor of Creativity

Support Manual

Version No: GFCSM 3.0.4
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Facilitator Company 
Date Completed 01.01.11

Rachel Porter

General Factor of Creativity Quick Reference
Guide 
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General Factor of Creativity 
Diagnostic & Training
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creative strengths indicator
group report
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A Company. Ltd
ACompany0001
01.01.11  18.51

Private and Confidential

0 4321 98765 10

0 4321 98765 10

Overall Creative Strength See Think Do

Report for: 
Candidate:    
Date:     

Strength in putting ideas into 
action to create innovation

Strength in producing 
ideas to solve 

problems 
and exploit 

opportunities

Strength in 
identifying problems 

and seeing 
opportunities

Recruitment Report Overall Creative Strength

creative strengths indicator

Candidate Score:  6

Benchmark Question 
When presented with everyday problems and 
opportunities, what would you say your strengths are: 
seeing problems and opportunities, working out solutions 
or delivering with excellence? 

Candidate Response
When presented with everyday problems and opportunities, 
what would you say your strengths are: seeing problems 
and opportunities, working out solutions or delivering with 
excellence? When presented with everyday problems and 
opportunities, what would you say your strengths are: seeing 
problems and opportunities, working out solutions or delivering 
with excellence? 

me2 Overall Creative Strength
Based on creativity research by Dr Mark Batey and validated 
against four established research measures of creativity.

Derived from individual difference factors: connections and 

producing, sharing and implementing ideas.

The me2 Overall Creative Strength is sub-divided into how 
the candidate perceives their strengths in terms of their 
ability to see problems (see), develop a range of ideas and 
solutions (think) and turn ideas into reality (do). 

see

think
do

Recruiter Notes:

Candidate sees themself as REASONABLY 
CREATIVE in their approach to work.

A Company. Ltd
Rachel Porter
01.01.11™

Denzell House
Dunham Road, Altrincham
Cheshire, WA14 4QE

E. help@e-metrixx.com
W. e-metrixx.com
T. 0161 850 5850 © E-METRIXX MMXI  Version No. CSIR 3.0.1

Candidate considers their ability to see 
problems and opportunities as TYPICAL.

See 

Candidate Score:  5

0 4321 98765 10

Think 

Candidate is POSITIVE about their ability 
to produce a wide variety of good ideas. Candidate Score:  8

0 4321 98765 10

Do 

Candidate is REASONABLY CONFIDENT 
in their ability to turn ideas into action.Candidate Score:  4

0 4321 98765 10

0 4321 98765 10

Name Overall Creative Strength See Think Do

Anne Example 8.3 4.1 2.1 8

Anne Example 7.2 2.8 4.4 3

Anne Example 5.2 8.4 5.5 4.1

Anne Example 6.3 7.1 7.7 5.5

Anne Example 7.8 5.8 6.2 4.1

Anne Example 7.2 3.5 7.7 6.6

Anne Example 8.3 8.1 4.4 6.6

Anne Example 10 7.4 6.2 4.8

Anne Example 8.6 8.4 9.2 5.9

Anne Example 4.7 4.1 0 6.9

Anne Example 8.6 6.4 8.1 4.8

Anne Example 6.9 5.8 5.5 6.2 Low

Typical

High

Candidates - 
HIGH  TYPICAL  LOW

•	 Psychometric orientation
•	 The psychology of creativity 
•	 Interpretation of results & model
•	 Feedback processes for both 

individuals and groups

•	 Creativity tools and exercises
•	 Your personal me2 report
•	 Setting up, communicating and 

managing me2  activities. 

Cost per report  £50
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Original Artwork Copyright Notice All images are subject to UK Copyright Laws and remain the property of 
David and Anna Freedman at all times.  No images may be downloaded or used without written permission. 
Copyright Notice All copy, data and information contained within the me2 questionnaire, the General Factor 
of Creativity Report and support materials is copyright of E-Metrixx (unless otherwise stated) and may not be 
used without written permission. Version No: GFCPr 3.0.5.
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Psychometrics at Work 
Manchester Business School
R E S E A R C H  G R O U P

APPROVED
Dr. Paul Irwing                           Dr. Mark Batey

The 
British
Psychological
Society

Registered 2010 
Awaiting Final Approval

International Test 
Commission Member 2011PAW Approved 2011
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personalise your report

Rachel Porter
Date Completed 01.01.11

Report for 
General Factor of Creativity

General Factor of Creativity
Report for 

Rachel Porter
01.01.11Date Completed

© E-METRIXX MMXI

SHARP

General Factor of Creativity

Date Completed 01.01.11
© E-METRIXX MMXI

Rachel Porter
Report for

CREATIVE

Rachel Porter 

Creative
Think

Manchester Business School 
Global MBA Programme

Original Thinking Applied

The Chartered 
Institute of Marketing

General Factor of Creativity
Report for

Rachel Porter

CIM Professional Marketing Training 
Date Completed 01.01.11
© E-METRIXX MMX

General Factor of Creativity
Report for

Date Completed 01.01.11
Rachel Porter

Chartered Institute 
of Marketing 

Manchester Business 
School Global MBA

NASA 

Sheffield Hallam 
University

Swire (Hong Kong)

Coca-Cola

me2 can be used in a range of different programmes and with 
your own personalised branding - just ask for details.
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